
 

 

 

 

 

 



 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Let’s face it: Keeping up with Google’s core updates can sometimes feel like you’re reading a mystery 

novel where the plot twists just keep coming! As of April 19th, the latest update has rolled out, and it's 

packed with important changes that could affect your site's visibility and performance. 

So, why does Google keep tweaking things? Well, it’s not just about improving search results or user 

experiences. Yes, those are on the agenda, but a peek into some internal emails released by the DOJ 

shows that revenue generation might be steering the ship. In fact, previous updates have intentionally 

dipped search quality to boost the bottom line. 

This latest update, the March 2024 Core Update, was a wake-up call for many. Sites heavy on old-school 

tricks like keyword stuffing, minimal content, or sneaky private blog networks (PBNs) took the hardest hits. 

But it wasn’t just about penalizing the bad. Google has set its sights on: 

● Curbing manipulative SEO practices. 

● Improving user experiences on sites, especially those with sluggish load times or pesky, intrusive ads. 

● Encouraging content that meets user needs over merely echoing search queries. 

Why should you care? Because now, more than ever, it's crucial to align your site with Google’s vision of 

valuable, user-focused content. Unsure where to start? Here’s your game plan for bouncing back: 

1. Dive into Google’s Guidelines: Review the Search Quality Rater Guidelines for what Google 

considers top-notch content. 

2. Prioritize Your Audience: Develop content that addresses the real and pressing needs of your users. 

3. Quality Over Quantity: Invest in well-researched and insightful content that brings value to those 

who find it. 

4. Smooth Sailing User Experience: Make your site a breeze to navigate, quick to load, and easy on 

the eyes with minimal ads. 

5. Earn Trustworthy Links: Build your backlink profile naturally with links from respected and relevant 

sources. 

6. Keep Tabs on Performance: Regularly check how your site measures up in rankings and 

engagement, and tweak as needed. 

 

Recovering from a core update isn't an overnight fix; it requires time, patience, and continuous effort. 

Remember, the goal is to build and maintain Google’s trust in your site. While few have fully recovered 

from recent updates, consistent dedication to these practices offers the best path forward. 

If you have been affected by this update and require assistance, please don't hesitate to get in touch with 

our support team. 
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In the constantly evolving world of SEO, staying informed about the latest best practices is crucial for 

maintaining and enhancing your website's visibility. Recently, John Mueller, from Google, has 

emphasized again how important it is to stay abreast of all best practices for the link to succeed in your 

SEO and give your user a better experience. Why don't we see what is to your advantage to have on 

your website? 

 

Understanding Anchor Text Optimization 

Anchor text—the clickable text in a hyperlink—plays a significant role in how search engines understand 

and rank your website's content. Google's latest guidelines emphasize the value of descriptive, keyword-

rich anchor texts over generic phrases like "click here" or "read more." 

Why Specific Anchor Texts? 

Using specific keywords in your anchor text can significantly impact your SEO by: 

▪ Boosting relevance: Descriptive texts help search engines understand the context better, 

improving your content's relevance to search queries. 

▪ Enhancing user experience: Clear and informative anchor texts improve accessibility, guiding 

users effectively to the desired information. 

Examples of Effective Anchor Text: 

▪ Bad (Too Generic): "Click here to learn more." 

▪ Better (Descriptive): "Explore our comprehensive guide on SEO best practices." 

Tips for Implementing Google’s Guidelines: 

 

Be Relevant: Choose anchor texts that directly relate to the page content they link to. 

Avoid Over-Optimization: Keep the anchor text natural and varied to avoid penalties for keyword 

stuffing. 

Consider Accessibility: Use anchor text that makes sense out of context to aid users navigating with 

screen readers. 

Conclusion: Adopting Google's anchor text guidelines can elevate your SEO strategy while enhancing 

the overall user experience on your website. 

 

For more detailed insights and lively discussions, join the forum on X! 
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https://developers.google.com/search/docs/crawling-indexing/links-crawlable
https://x.com/hackinglife7/status/1780537753865732286


 

 

 

 
 

 

A recent study sheds light on an intriguing trend in Google's search results: Country Code Top-Level 

Domains (ccTLDs) are dominating the top positions. According to the findings, these specific domain 

extensions hold a significant 56% share of the coveted top three spots in Google's search results. 

The study, conducted by GA Agency, analyzed a vast array of search queries across different industries 

and geographic regions. The results unveiled a noteworthy pattern where ccTLDs, such as .uk for the 

United Kingdom and .de for Germany, are frequently occupying the top spots in Google's search engine 

results pages (SERPs). 

This trend challenges the conventional belief that generic top-level domains (gTLDs) like .com or .org 

inherently hold an advantage in search engine rankings. While gTLDs have historically been associated 

with global reach and credibility, the study suggests that ccTLDs are increasingly gaining prominence in 

Google's algorithm. 

Several factors could contribute to this phenomenon. One possibility is that Google's algorithm may 

prioritize ccTLDs for users searching within specific geographic regions, aiming to deliver more relevant 

and localized results. Additionally, ccTLDs often signal to users that the website or content is tailored to 

their country or region, fostering trust and increasing click-through rates. 

Businesses and website owners keen on maximizing their visibility in Google's search results should take 

note of this trend. Depending on their target audience and market, opting for a ccTLD could potentially 

offer a competitive advantage in SEO strategies. However, it's essential to conduct thorough research 

and consider various factors, including branding, target audience, and long-term business goals, before 

deciding on a domain extension. 

As the digital landscape continues to evolve, understanding the nuances of search engine optimization 

(SEO) and leveraging domain strategies effectively can significantly impact online visibility and success. 

The dominance of ccTLDs in Google's top positions underscores the importance of staying informed and 

adaptable in the dynamic realm of digital marketing. 
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